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When listening to a story, consumers will 
experience similar brain activity to the speaker, 
which means brands can use storytelling to 
connect with their audiences.

Stories activate areas of the brain that allow 
the consumer to process the narrative in such a 
way that they can generate their own ideas and 
understandings. This process is called neural 
coupling.

Certain areas of the brain are triggered when 
carrying out particular tasks. Stories have the 
ability to activate multiple areas of a consumer’s 
brain at once.

The brain releases dopamine in emotional 
situations. When a story connects with a 
consumer, this release of dopamine helps to 
retain information accurately.

The Eff ects of Storytelling on the Brain 

Mirroring Neural Coupling 

Neurological Activity Dopamine

How Digital Storytelling Is 
Shaping the Future of Outdoor 

Adventure Marketing

“People talk in stories, and so must we.”
Luke Sullivan, Hey Whipple, Squeeze This: The 

Classic Guide to Creating Great Ads

With consumers reading an average of 100,500 digital words every da 1y ,it’s no surprise 
that people are paying less attention to advertising copy that is obviously designed to sell 
a product. In recent years, the need for brand storytelling has gradually increased, with 
consumers engaging more and more with relatable narratives. Due to the retentive powers 
of emotional memory, any experiential brand involved in the travel, leisure or outdoor 
adventure sectors is likely to benefi t from building a narrative that captures the essence of 
their product and core values.

 https://writtent.com/blog/storytelling-matters-data-driven-explanation/1
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81% of respondents suggest that                       
photography is crucial to their storytelling 
efforts, with video being a close second.

of adventure travel professionals         
said that visual assets are key to their 
marketing and storytelling strategies.

of respondents claim that visual 
storytelling adds excitement and 
generates a buzz around their product.

of respondents suggest that video is 
critical to their overall strategies.

believe that the importance of video will 
increase.
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74% 

85% 

74% 

Visual Content 

A survey carried out by Photosmart and the Adventure Travel Trade Association (ATTA)  found 
that visuals are an important part of the marketing strategy for adventure travel organisations. 
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2 http://getlibris.photoshelter.com/rs/019-BFG-127/images/Libris-ATTA.pdf
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    Why Is Visual Important?

Video
In 2017, video content accounted for 74% of web traffic, and this is set to rise in 
2018. 

As a format it...
Boosts conversions
Engages the laziest buyers 
Shows a good ROI 
Is incredibly SEO-friendly 

Customer testimonials 
Tutorials 
Demonstration videos 

Video

Imagery
Images are the main type of content for organisations involved in the outdoor-
adventure sector, showing 2.3 times more engagement on social than posts 
without visual content. 

Providing a relevant image with information has been proven to improve retention 
by 65%.

People connect with experiences, therefore products in the outdoor adventure sector 
can be naturally appealing, especially to a millennial audience. 

Whether your product is aimed at thrillseekers or nature lovers, visual content 
is the best way to provoke the emotional response with which they associate 
that particular activity. 

Telling the story of your brand, product and experience through visual content creates 
a sense of empathy that inspires the viewer, connects them to your product and 
subsequently increases conversions. 

64% of consumers purchase after watching branded social videos.3 

Viewers retain 95% of a message when they watch it on video, compared to 
10% when reading it in text.4

The three best performing type of video content are…
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http://tubularinsights.com/sponsored-content-q2-2017-report/
https://www.wirebuzz.com/video-marketing-statistics/
https://sumo.com/stories/visual-storytelling-marketing
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Consumers prefer to believe that the stories
they engage with are legitimate 
representations of the experience. Visual 
content that is candid gives the consumer an 
insight into the emotional benefits that the 
product offers. 

Authentic

Outdoor adventures can be experienced 
worldwide. Different places offer different 
activities, which results in people from different 
cultures and communities coming together. For 
this reason, visual storytelling should express an 
understanding of multiple cultures and how they 
connect.

In a digital age, consumers are looking for 
human-like interactions. When considering 
the experiential nature of the outdoor 
adventure sector, this gives brands an 
opportunity to develop narratives that 
explore the human journey in its relation 
to the product. 

The experience itself should be positioned 
as totally unique, but visual storytelling featuring 
a relatable character allows the consumer to 
fully empathise with the situation. The best 
storytellers use the same character types time 
and time again – from Shakespeare to Disney, 
the same personalities can appear in any form of 
story. It’s just a case of choosing which suits your 
target audience best.

Culturally Relevant 

Appealing to the Senses 

Familiar

In this sector, visual content should be...

44



User-Generated Content (UGC)

92% of people trust UGC more than any other form of advertising . Content submitted 
by real people who have had fi rst-hand experiences of the brand creates a sense of 

authenticity that is appealing to consumers. The lack of a sales motive in users sharing 
experiences on social media is what makes UGC so trustworthy.

When it comes to outdoor adventure, 
consumers want to be excited and inspired – 
emotions that are diffi cult to achieve through 
what is ultimately inauthentic stock imagery. 
Providing consumers with an insight into a 
real-life experience generates the excitement 
needed to convert.

With the rise of social media – Instagram 
in particular – consumers are growing 
accustomed to seeing real-life images, 
which results in a heightened sensitivity 
to fl awless professional photographs. 
Providing your target audience with UGC 
has potential to create a meaningful 
connection with your product and 
strengthen your brand.

Some brands (GoPro, for example) gain prominence solely through UGC. As more 
users create content around your product, it has potential to become synonymous 

with the experience, which can position your brand as a market leader – all 
through user-generated stories. 
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 https://www.linkedin.com/pulse/importance-user-generated-content-travel-brands-sam-franklin6
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The 2.46 billion users worldwide make social media one of the most powerful platforms for sharing 
your brand’s story. 

Social media has already begun to make the shift from the place where you share content to the 
platform where you host content, with plenty of opportunities to reach your target audience. 

Facebook Live and Instagram Stories are 
both on the rise, giving you the chance to 
share your outdoor adventures in real time. 
Other people’s live activity shows your 
target audience what they could be doing 
right now – inspiring them as it happens.

All good stories have a beginning, a 
middle and an end: sequencing your 
paid social ads to tell a story will help 
to reach your target audience with a 
message that connects.

Social media can be used to curate UGC: by sharing other people’s stories in one place, they become 
individual elements that make up your brand values. 

In the outdoor adventure sector, storytelling is a way to inspire and connect 
with your target audience through sharing the emotionally stimulating 

experiences that your brand offers.

Social Media
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If you want to learn more about how you can create an
 integrated marketing strategy that delivers results for your business, get in touch 

with the Peppermint Soda team on 0161 941 4252.

CONTACT US




